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Dear All,
welcome to the revival of the house of romance. 

with the launch of romance intense, we intend to build a transgenerational women’s pillar, 
recruiting younger customers, and reasserting our existing brand. with a mix of grit and chic, 
romance intense is for the woman who craves the endless pursuit of adventure, celebrates her 
freedom, and lives in the moment.

the following guidelines include everything you will need to bring this campaign to life, and to 
create experiences that will allow customers to immerse themselves in the new world of romance.

love,

Ralph Lauren Fragrances DMI
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a new
campaign

refresh of
existing collection

a bold
retail expression

Campaign Strategy

introduction of 
intense scent



C1 - Internal use

all visuals, graphics & charters not final. refer to the dft & opera for final croppings. 6

Visuals

key visual packshot
single spread double spread
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Visuals

packshot ingredients

rose sandalwood patchouli
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Graphics

Make it Yours

Romance is
an Adventure

new

your gift

qr codelogo copy olfactive

Romance is an Adventure



C1 - Internal use

all visuals, graphics & charters not final. refer to the dft & opera for final croppings. 9

metal

to be used on:
structural & visual 

frames, and 
furniture surfaces

all doors:
polished finish

to match bottle cap

flagship & tier a:
aluminum metal 

profile

tier b & c:
aluminum laminate

sisal

to be used on:
flooring

all doors:
woven natural fiber 

to match
ralph lauren

ponderosa weave rug

plants

to be used on:
furniture bases

all doors:
to match “second 
flor” preserved 

pampa grass – ivory
and wild rose bushes.
roses to be dyed to 

match carton.

to be used on:
vertical panels, 
logo and copy

all doors:
color to match 
carton in satin 

finish

cranberry

Materials

to be used on:
headers, furniture & 

flooring edges

all doors:
ash wood

to match cypress-
mw1053-semi-
transparent
raw finish

flagship & tier a:
reclaimed wooden beam

tier b & c:
veneer

wood

https://www.ralphlauren.com/home-rugs/ponderosa-weave-rug/0043261932.html
https://www.ralphlauren.com/home-rugs/ponderosa-weave-rug/0043261932.html
https://www.secondflor.us/preserved-graminaes/1215-preserved-pampa-grass---ivory.html
https://www.secondflor.us/preserved-graminaes/1215-preserved-pampa-grass---ivory.html
https://www.secondflor.us/preserved-roses/590-preserved-wild-rose---box-of-12---white.html?search_query=PRESERVED+WILD+ROSE&results=236
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top view

Pop-Up

retailtainmentgifting

central olfactive 
discovery

exterior 
franchise testing

exterior newness 
testing

exterior 
newness testing

exterior 
franchise testing

tvc
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primary view

Pop-Up
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back angled view

Pop-Up
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front angled view

Pop-Up
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central olfactive discovery

Pop-Up
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gifting

Pop-Up
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retailtainment

Pop-Up

1 3customer mounts 
saddle. 2 ba places vr goggles 

over customer’s eyes.

user experiences a 
simulation of riding a 
horse through the 
fields of western usa.
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Small Podium (Outpost)

primary view secondary view
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Extra Small Podium (Inpost)
front back

lateral towers are macy’s-specific only. do not construct otherwise.
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Visual Week
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Caseline
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Counter Tester Unit
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Window
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Perfumery
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Endcap
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SWAK Unit
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